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Circulation and Readership Profile
 is the official membership publication of the Hennepin County Bar Association and is 

designed to inform metro-area lawyers about current issues and concerns relating to their legal practice. The 
HCBA is the largest district bar in the state with more than half of Minnesota’s attorney population living or 
working in Hennepin County.

Since 1933, The Hennepin Lawyer has been a respected resource for up-to-date articles about the legal 
profession and developments in the law, particularly as they relate to practice in Hennepin County. The publication 
reaches attorneys, judges, law office personnel, and legal administrators. Our 2009 membership survey reflects 
that attorneys give high marks to the association’s member communications and rate The Hennepin Lawyer as 
one of the primary benefits of membership.

The legal community is actively engaged with the publication, making The Hennepin Lawyer an ideal media 
choice for your advertising.  The latest readership survey reflects that during the past 12 months:
	 •	 17% of readers contacted a Hennepin Lawyer advertiser or responded to a classified ad. 
	 •	 35% went online for more information after seeing an item in The Hennepin Lawyer. 
	 •	 28% recommended an author/article/item from The Hennepin Lawyer to a colleague.
	 •	 18% read The Hennepin Lawyer the day they receive the latest issue.
	 •	 64% read the publication within the first week of receiving the issue. 

Advertising in The Hennepin Lawyer will bring your message to the individuals that you want to reach, allowing 
you to cost-effectively invest your advertising dollars.  The majority of HCBA members work in law firms, while 
the rest work in business, government, nonprofit, and other settings. They are active—both professionally and 
personally—and many are decision-makers for law firm purchases as well as for other organizations they serve. 
Of the membership, two-thirds are male and one-third are female.

Each of the association’s 8,400 attorney members receives the publication every month (July and August are 
combined as one issue), with the publication appearing in two formats:
	 •	 It appears bi-monthly (on odd-numbered months) as a 36-page magazine with four-color covers, 
	  	 and includes an 8-page inside  supplement section.  
	 •	 In even-numbered months, it is published as a 20-page newsletter, inside .
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OutsidE tHE LAW:

the spy, the Lawyer, and 
the storyteller:  Jack Rice
His words paint images of some of the most 
dangerous, desperate, and daunting aspects of 
the human condition in the world.  He’s been 
to Yasser Arafat’s compound in Ramallah, 
Palestine, seen the remnants of ethnic 
cleansing in Kosovo, almost been arrested by 
police in Turkey, sat in a boat in Guantanamo 
Bay, witnessed unimaginable strife in Darfur, 
stood in the streets of Iraq amidst gunfire, 
and traveled through Israel, Kuwait, Egypt, 
and Kenya, among other places. 

While he was embedded in Baghdad, Iraq, 
his wife learned on the radio that his patrol 
had encountered an IED.  He’s been a spy, 
prosecutor, defense attorney, interviewer, 
and world traveler, but the title that perhaps 
describes him best is “storyteller.”  Jack Rice, 
host of his own show on WCCO radio, brings 
the world to our eyes by telling stories of the 
human condition. 

How did he get there?

Rice grew up in humble beginnings in San 
Diego, CA.  His family was poor, according 
to Rice.  Survival included food stamps.  
When he was a young boy his family 
gathered together for Thanksgiving with a 
large group where nearly sixty women would 

prepare tamales production-line style. Rice 
pitched in with production and, when done, 
would devour spicy tamales.  

Rice and his brother, Wayne, were the first 
in the family to graduate from college.   He 
worked for a diamond business to put 
himself through school. Rice attended the 
University of San Diego and graduated 
with a major in history.  His passion for 
journalism and writing led him to several 
journalism courses and he continued to 
write articles.  

In San Diego, Rice developed skills that 
would prove helpful for careers in the 
C.I.A., law, and journalism.  He recalls 
that after the Iranian revolution in 1979, 
many Iranians moved there. Working in 
the diamond business, he watched how they 
interacted and communicated.  He learned 
their handshake and used it with Iranian 
immigrants.  He made contacts with people 
from the Middle East, Southeast Asia, South 
Africa, and around the world.  They became 
comfortable with him.  One day, someone 
approached Rice and handed him a card. 
“You should call these people.” He examined 
the card: it was the C.I.A. 

Life as a spy in the C.i.a.
Rice became a spy with the C.I.A. and 
traveled the world. His official title was 
“case officer” and his job was to convince 
people to tell him things. Training included 
a course in “Information Solicitation.” 
He went out on assignment from C.I.A. 

spy, Lawyer, storyteller
Continued on page 3

headquarters in Washington, D.C. for two 
years and from Los Angeles for two years. 
He learned to speak some Russian, Spanish, 
and Mandarin Chinese, but became more 
fluent in German and Arabic. He traveled 
constantly and, after four years, made a
conscious decision to walk away from it.  He 
says there were many considerations.  

In leaving the spy world, Rice spent time 
“opening up,” developing a resume, and 
determining what he could say about his past 
while moving into “the real world.” 

Baghdad, 2007

Iraq, 2006
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28th Annual Bar Benefit to Honor 
Pro Bono Publico Awardees
On Tuesday, March 11, members of the 
legal community will enjoy the cama-
raderie of the Hennepin County Bar 
Foundation’s 28th annual Bar Benefit 
while they raise funds to support the 
Foundation’s mission to achieve equal 
justice for all citizens.  

The event features a silent auction, 
great food, and the presentation of the 
HCBA’s Pro Bono Publico Awards.  
These awards honor HCBA members’ 
commitment to pro bono work in 
service to the disadvantaged and in law-
related education.  2008 is the 18th year 
of the Pro Bono Publico Awards.

The Distinguished Service Award, 
which recognizes a dedication to pro 
bono work throughout an attorney’s 
career, will honor Mary Cullen Yeager. 
Ms. Yeager is a partner in the business 
litigation group at Faegre & Benson.  
She is a long-time member of the firm’s 
Community Service Committee that 
oversees the firm’s pro bono practice, 
providing direct representation to 
disadvantaged clients in landlord-ten-
ant cases, juvenile court abuse and 
neglect cases, as wells as family law and 
consumer matters.  In addition, Yeager 
is a member of the Board of Directors 
of the Legal Aid Society of Minneapolis, 
and vice chair of the William Mitchell 
College of Law Board of Trustees.

Gary Hansen is the recipient of this 
year’s Pro Bono Publico Award for 
a private sector attorney.  Hansen is 
chair of the Oppenheimer law firm’s 
Business Litigation Practice.  He has 
volunteered for the Children’s Law 

Center of Minnesota for over a decade, 
where he has given hundreds of pro 
bono hours representing more than 
ten children.  Mr. Hansen also has 
been a Ramsey County foster parent 
and volunteers legal services to Special 
Olympics Minnesota.

The Pro Bono Publico Award for an 
attorney in the public sector recognizes 
Patricia Siebert.  Siebert has been a 
staff attorney at the Legal Aid Society of 
Minneapolis for 24 years.  In this posi-
tion she has been a leading advocate on 
behalf of individuals with mental illness 
in Hennepin County and throughout 
the state.  Siebert has worked closely 
with a group of advocacy organizations 
called the Mental Health Legislative 
Network and represents the Minnesota 
Disability Law Center (a project of the 
Legal Aid Society of Minneapolis) on 
the Governor’s State Mental Health 
Advisory Council and on the Minnesota 
Mental Health Action Group Steering 
Committee.  She has also trained thou-
sands of service providers, attorneys, 
physicians, and judges on the use of 
advance psychiatric directives, Medicaid 
law, guardianship, and on the use of 
restraint and seclusion.

We invite you to join us at this year’s Bar 
Benefit where we will recognize the pro 
bono efforts of these three individuals.  
For tickets, sponsorship opportunities,  
or for other information about the  
Bar Benefit, contact Joy Hamilton at 
joy@hcba.org.
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Display Advertising Rates for Internal Pages (Black & White)
11 placements 6 placements 3 placements 1 placement

Full Page: $490 per placement $550 per placement $620 per placement $690 per placement

2/3 Page: $395 per placement $450 per placement $500 per placement $550 per placement

1/2 Page: $320 per placement $390 per placement $440 per placement $490 per placement

1/3 Page: $260 per placement $295 per placement $335 per placement $370 per placement

1/6 Page: $170 per placement $200 per placement $235 per placement $260 per placement

Spot color (matching PMS color Red #187) - ADD $250 to each placement.

For internal 4-color advertising, please call for pricing.

Display Advertising for Covers (Color)
11 placements 6 placements 3 placements 1 placement

Inside Front: $650 per placement $695 per placement $755 per placement $805 per placement

Inside Back: $630 per placement $680 per placement $730 per placement $790 per placement

Outside Back: $670 per placement $715 per placement $775 per placement $830 per placement

 

Professional Announcement
1/3 page B&W display ads reserved for HCBA members to highlight honors/awards/certifications or practice changes.  

Ads are available for $250 and appear once in the publication.

Additional Rates/Charges
Bleed on interior pages (full-page only) - ADD 10%.

Rates do not include any additional makeup, typesetting, or production charges.  These services will be added as 

assessed by printer.

Miscellaneous
•	 Publisher reserves the right to reject any advertisement. 

•		 For contract advertising, publisher will repeat last previous copy published when change of copy is not received  

		 before closing date.  Preferred position contracts are not cancellable.

•	 Discounts are available to law-related nonprofit agencies.  Please call for pricing and restrictions.

•	 The Hennepin Lawyer design staff can assist with production of display advertising, if requested.
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2/3 Page
Vertical

(4.5” x 10”)

1/3
Vert.
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 x 
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Back Cover
Full Bleed

 
Trim Size (8.5” x 8.5”)

Full Page
(7” x 10”)

Full Page Bleed
(8.625” x 11.25”)

Trim Size
(8.5” x 11”)

Ad Dimensions

Mechanical & Policy Information
Printing: sheetfed offset lithography

Inks: standard process and PMS

Binding: saddle-stitched

Trim size: 8 1/2” x 11”

Green Printing: The Hennepin Lawyer meets the high environmental standards of the Forest Stewardship Council (fsc.org).

Materials Accepted
Preferred format for Display Advertising: Press-Quality PDF.

1/3 Square or  
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Announcement

(4.5”w x 5”h)

1/2 Page Horizontal
(7” x 4.75”)

1/6 vert.
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(4.5” x 2.33”)

1/3 Horizontal
(7 x 3”)
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Classifieds
Classified ads are accepted up to the first of the month prior to issue month (e.g. classified advertising for the 
December issue is to due by November 1).

Preferred format: Microsoft Word attachment or text in body of e-mail sent to thl@hcba.org.

HCBA member rates: $55 for the first 50 words and $.50 for each additional word. 
Non-member rates: $65 for the first 50 words and $.50 for each additional word. 

Website: Classified ads can be listed on the Hennepin County Bar Association website (www.hcba.org) for an 
additional $30.   Classifieds must appear in the printed publication in order to be listed online.

Blind box assignment: $25 in addition to regular classified rate.  
For job placement classifieds, a blind box listing allows the employer to avoid disclosing their identity to applicants.  
Responses are submitted by applicants to the HCBA and then forwarded by HCBA to the advertising employer. 

Display Advertising Deadlines
Space reservations: accepted until the 15th day, 2 months prior to the issue month. 

Materials: due on the 1st of the month prior to the issue month (e.g. advertisement space for the December issue must 
be reserved by October 15, and all materials are due by November 1).

Editorial Calendar
Theme Reserve Space by Materials Due

January 2012 Courts and the Judiciary November 15 December 1

February 2012 Member Newsletter December 15 January 1

March 2012 Civil Liberties January 15 February 1

April 2012 Member Newsletter February 15 March 1

May 2012 Immigration March 15 April 1

June 2012 Member Newsletter April 15 May 1

July/August 2012 Association Focus May 15 June 1

September 2012 Elections July 15 August 1

October 2012 Association Focus August 15 September 1

November 2012 Literary Issue September 15 October 1

December 2012 Association Focus October 15 November 1


